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B K AR 327231 343260 4.9 1.43 1.50
= 153392 150573 -1.8 0. 67 0. 66
o P 3625308 3322758 -8.0 15. 00 14.52
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IR 2 WAL, Se L BRI ARMIDER ALY 40% , AR EEOKR O
X, JEHORARRW., ML AR E N W v o5, 55 & el 50. 3%
549.7% o WAFIRFFIERE, PIET R BIRFR ML, P 16 ~25 SAFRBLYiF
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4. RATHEX G REHEEAKX R
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WM EIEPAR (WK 4),

T T Ny — A0 E
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el ~—— =
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B4 S EERRERERNEEATY
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(2) RFHEEERERRENE

s ABEIE R AL T i iR e i o, O R 2 M55 e . IR 55 IR B iR 55
WAESEHERR 20, AT X3P 0 T 2% 6 B 0 C (B3 ) - 4,601 12,125,
11. 689, X 5:IX [ BBl — 2,484, 9.659, 12.090, LI b ¥ 550 pFo 3
WY, s ASEURE 0 B R 5 IR 55 B IR 55 (B IEAE 56, 55 IR 55 AT A OG5
e DX VP e S ] ST TR 55 B B IR 45 I, 55 XA G A3 IR e i B Ak b hy i % 2t
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An exploration to the sectoral model of tourism satisfaction
system under international tourism: a comparative study

between hotel and attractions of Hong Kong

LIU Menghua, YI Shun, XIA Hanjun
(1. South China Business College, Guangdong University of Foreign Studies,
Guangzhou 510545, Guangdong, China;
2. Zhaoging Univerisity, Zhaoqing 526061, Guangdong, China;
3. Hunan University of Arts and Science, Changde 415000, Hunan, China)

Abstract: Historical data collected by analyzing the tourism research institute of Hong Kong to
tourism service through the theoretic frame of Service Value — Satisfaction Theory indicate Hong Kong
hotel and scenic spots as representative for the satisfaction measurement index of the middle and high —
end international tourism market exist weight difference. According to IPA Service Quality — Impor-
tance Matrix Analysis, it reveals the overall service quality of the hotel lies in “Low Priority” quadrant,
and it also shows in addition to service quality, the other factors may affect the satisfaction of hotel serv-
ice. We should research on the tourists’satisfaction from a variety of perspectives, such as tourist expec-
tation for service quality, tourist perception, monetary value assessment, tourist characteristics, and
cultural difference, further expand the sectoral model for tourism satisfaction index, and compare the
weight difference of each index in the hotel industry and scenic spots. We hope the index system ex-
tended by this study can have strategic significance of promoting international tourism service and the
assessment of the middle and high — end international tourism market.

Key words: tourist satisfaction; IPA evaluation; service quality; the middle and high — end mar-

ket; strategic analysis



