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A Research on Image Perception of Online — popular Tourist
Destinations Based on Content Analysis of Web Texts from Travelers .

A Case Study in Hongyadong Scenic Spot in Chongqing

WEN Jiemin', YU Ying', LIU Xuewei', LIU Xuemin', SHI Pengfei’
(1. Guangdong Tourism Research Center, Guangzhou 510630, Cuangdong, China;
2. School of Economics and Management, Wuhan University, Wuhan 430072, Hubei, China)

Abstract: The thesis takes Hongyadong scenic spot in Chongqing as a case study. By taking the
online travel notes and online comments published on Ctrip, Mafengwo and some other tour websites as
samples, the thesis applies content analysis to study the image characteristics of online — popular tourist
destinations perceived by tourists. The result shows that the images of Hongyadong perceived by tourists
can be summarized into five themes: the environment, the architectural style, food and shopping,
beautiful night views and leisure atmosphere. Tourists’ overall perception for the destination is a
comprehensive cultural and commercial tourist destination with the significance of the city’s landmark.
Tourists’ negative perception for the scenic area mainly comes from the chaos of surrounding traffic,
insufficient guidance, congestion in the scenic area and the strong commercial atmosphere. However,
the unique landscape, the experience of story scenes and distinctive consumption activities are the main
reasons for its popularity. Based on the above conclusions, the suggestions for improving the image of
tourism destinations are further proposed.

Keywords: web texts; tourism image; content analysis; Hongyadong



