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An analysis of Tourism Experience Research by Knowledge Map .

Based on Important Literatures at Home and Abroad since 2000

LUO Dan, CHEN Shi, YU Jie

(School of Economics & Management, Northwest University, Xi'an 710027, Shanxi, China)

Abstract: Using CiteSpace software, the important literatures on domestic and foreign tourism
experience researches have been quantitatively analyzed. The results show that the research of tourism
experiences is concentrated in the United States, Britain, China and Australia, where tourism
development is more mature and richer. Six universities, “Hong Kong Polytechnic University-Sun YatSen
University-Texas A&M  University-Pennsylvania  State  University-Bournemouth ~ University-Purdue
University”, have constituted the core academic group in this field. The cooperative relationship
between domestic scholars and foreign scholars is characterized as individual concentration and wide
dispersion, which haven’t formed the core author group of the subject of this study. The research
hotspots of domestic and overseas tourism experiences have gone through four stages of evolution. The
initial domestic tourism experience is rich in research results, many from the macro perspective, such
as tourism enterprises, tourist destinations to discuss the design of experience products, experience
marketing and sustainable development and other issues. The late study is more subtle. In recent
years, scholars have paid more attention to the tourist experience and influence factors and so on.
Foreign tourism experience research hot spots have maintained a gradual evolution trend. In recent
years, behavior intention and authenticity and other topics are the main issues of discussion. Finally,
the research of tourism experience under information technology application, the research of social
media and tourism experience relationship, the study of tourist cultural adaptation and participation in
the research etc. are the problems that deserve further discussion in the future.

Keywords : travel experience, hot research topics, words with high frequency, evolution



