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Analysis of the Influence Factors of Tourist Behavioral Intention
of Video Social Media Users: Based on Mediation Effects of Trust

HAN Jianlei', MING Qingzhong”, SHI Pengfei’, Luo Dengshan®
(1. School of Tourism and Hotel Management, Yunnan University of Economics and Finance,
Kunming 650221, Yunnan, China; 2. Tourism and Cultural Industry Research Institute,

Yunnan University of Economics and Finance, Kunming 650221, Yunnan, China)

Abstract: Taking the top 10 most popular scenic spots from “Big Data Report of Tik Tok 2018”
as study areas and “Tik Tok” users as the targets of research, the structural equation modeling is used
to study the influencing factors and mechanism of the tourism behavioral intention of video social media
users. It is found that: First, the path hypothesis of two intermediary variables of “cognitive trust —
behavioral intention” and “ emotional trust — behavioral intention” influencing on the dependent
variables has been verified. It shows that trust, as a positive cognitive attitude, is an important
potential intermediary factor in the research paradigm of “belief — attitude — behavior” , which plays a
crucial intermediary role in the impacts of Tik Tok tourism videos on users’ behavioral intention. During
the process, the short videos exert an impact on tourists and emotional trust plays a more important role
than cognitive trust. Second, these four independent variables including the publisher’s professional,
relationship strength, perceived homogeneity and information quality all affect tourist behavioral
intention through different intermediary paths. The emergence of user tourist behavioral intention will be
influenced by different degrees from these four independent variables. On this basis, this paper puts
forward some countermeasures for short videos marketing of Tik Tok.

Keywords: Video social media; ELM model; Trust; Tourist behavioral intention; Structural

Equation Modeling



