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(Z) WEEREFHHH

AMHFEEH] AMOS 23. 0 BRF X} 262 135 34 0] 4 AT 3 uEVE R 140 B, X
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Wik S EGE S AR (IFD) >0. 90 0.98
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AR (B=0.281; P < 0.001), Miiukse %A % 8 B A BRI .
BEAh, FOMEUL M R R MBS (B=0.4465 P < 0.001), fEJIEIEIK
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Research on the Influence of Resort Brand Personality on Customer Loyalty

——Taking Resorts in Yunnan and Hainan for Example

GUO Wanwan', LI Xuesong®, XU Qiuyun', ZHANG Xiaolu', CHEN Xiuzhen'
(1. Graduate Education Centre for Tourism and Cultural Management,
Yunnan University of Finance and Economics, Kunming 650221, Yunnan, China;
2. School of Hotel and Tourism Management, Yunnan University of Finance

and Economics, Kunming 650221, Yunnan, China)

Abstract: A hotel brand can improve the core competitiveness of hotels, increase the intangible
assets of the hotel, and relates to the hotel’s sustainable profitability. It is essential for a hotel to
develop a distinct brand personality and gain customer loyalty. This article collects data by
questionnaire and conducts exploratory factor analysis, confirmatory factor analysis, and structural
equation model testing to measure the impact of hotel brand personality on customer loyalty. The study
found that: resort hotel brands have obvious personality characteristics in the three dimensions of
“excitement” , “sincerity” and “ability”, and at the same time, it verifies that Aaker’s brand
personality scale has cross — cultural adaptability; Hotel brand personality has a positive impact on
brand loyalty, so creating outstanding personality characteristics can improve hotel brand loyalty. This
article disscusses the relationship between hotel brand personality and customer loyalty, so as to provide
an effective way to build a popular hotel brand personality and enhance customer loyalty.

Keywords : resorts; brand personality; customer loyalty



