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Research on Influencing Factors of New Media Marketing Communication
Effect of the Earth Warehouse Homestay

WU Lei, ZHAN Qi, LI Jie
(School of Tourism, Hunan Normal University, Changsha 410081, Hunan, China)

Abstract: With the advantages of convenient operation and real-time interaction of information,
new media marketing has gradually emerged, becoming a new marketing method for enterprises to
expand brand influence and enhance users’ purchasing power. This paper takes the potential users of
Earth Warehouse Homestay as the research object, based on the theory of use and satisfaction, using
the literature research method and mathematical statistics method to study the communication effect of
the new media marketing of Earth Warehouse Homestay. The results show that: the cognitive demand
motivation of users using the new media of Earth Warehouse Homestay positively affects the user’s
satisfaction with the use of the new media; the user’s satisfaction with the new media of the Earth
Warehouse Homestay positively affects its positive behaviour; the communication effect of the new
media marketing of the Earth Warehouse Homestay needs to be improved, and the desired
communication effect can be achieved by expanding professional talents, improving content quality,
stimulating user participation, and optimizing integrated marketing.

Keywords: new media marketing; communication effect; cognitive needs; Earth Warehouse

Homestay



