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Scale Development and Validation of Hotel Brand Personality

GUO Wanwan'", LI Xuesong”, CHEN Xiuzhen’, GAO Ruyuan’, ZHANG Xiaolu'
(1. School of Tourism Management, Lijiang Culture and
Tourism College, Lijiang 674199, Yunnan, China;
2. School of Hotel and Tourism Management, Yunnan University of
Finance and Economics, Kunming 650221, Yunnan, China;
3. Tourism and Cultural Industry Research Institute, Yunnan University of

Finance and Economics, Kunming 650221, Yunnan, China)

Abstract: The personality of hotel brands has a significant impact on customer emotions and
behaviours, making it a new driving force for gaining a competitive advantage in the hotel industry.
However, there is currently a lack of targeted measurement tools for hotel brand personality research.
This study applies the grounded theory research method to comprehensively summarize the dimensional
structure of hotel brand personality and develops a reliable measurement scale for hotel brand
personality through exploratory factor analysis, confirmatory factor analysis, and path analysis. The
findings of this study reveal that, hotel brands also possess distinct personality traits, and respondents
can perceive the differences in personality traits among different hotel brands. The dimensions of
sincerity and competence are consistent with the brand personality scale developed by Aaker, while
enthusiasm, thoughtfulness, and charm are unique dimensions of hotel brands.

Keywords: hotel; brand personality; dimensional structure; scale



